AHoOTaIlis] BUOIPKOBOT HABYAIBHOT AUCIUILIIHU

JiuioBa KOMYHIKATHBHICTH

Ha3Ba HaBYaJIbHOI Z[I/ICHI/IHJ'IiHI/I

Mudp HaBUANBHOI BJ.®KC7
IUCIHUILTIHA
3aranpHa KUIbKICTh 3
KPEJIUTIB
KOpOTKI/Iﬁ OIIUC 3MiCTy Tema 1. [linoea romyHixayis: nouamms, CYMHICMb, 6UOU ma
JTHACIATUTIHA Gopmu
Tema 2. 3acobu i kananu KOMyHiKauyii.
Tema 3. Bepbanvha i HegepbavHa 0inoea KOMYHIKayis
Tema 4. Cmpykmypui  KOMNOHEHMU  CRIIKY8AHHS  SK
KOMYHIKAMUBHOI OisiIbHOCMI.
Tema 5. Cmuni 0inogoi 63aemo0ii ma cninky8aHHs
Tema 6. Emuxa 0inosux komyHikayii.
Tema 7. OcHo8U KOMYHIKAMUBHOI KoMnemeHmuocmi ¢axieys
Tema 8. KomyHikamusHuti MeHeOHCMeHm
Tema 9. Komynixkayii 6 KOHGAIKMHUX cumyayisx
Tema 10. Ilpoghecitini komynixayii. Ocobaueocmi KOMYHIKayii 6
opzanizayii.
Tema 11. Biznec-xomynixkayii sx npoyec nepedaui iHgopmayii.
Ilyoniynuii sucmyn.
Tema 12. Cmpameeis nposedenns nepemosun. [inosi napaou.
360pu.
HepeniK 30amuicmo  peanizysamu c60oi npasea i 0008’53KU AK UleHA

KOMIIETEHTHOCTEMH, SIK1
dbopMyrOThCS MMi Yac
BHBYEHHS HaBYAJIbHO1
JUCHUILIIHA

CYCRIIbCMBa,  YCBIOOMMIOBAMU  YIHHOCMI — 2POMAOSAHCHKOZO
(8i1bHO20 OEMOKPAMUYHO20) CYCRITbCMBA MA HEOOXIOHICMb 1020
CMano2o po3sUmKy, 8epX08eHCmMaa npasa, npas i ce00600 NHOUHU
i epomaoanuna 8 Yrpaii.

30amuicmb 0o nowyky, obpobnenHs ma auanizy iHgopmayii 3
PI3HUX Odicepell, 3ACMOCO8Y8AHHA CYUACHUX MemoOi8 HAYKOB8020
00CNI0JHCEHHSA, MOOENOBAHHS, THOHOPMAYIUHUX | KOMYHIKAYIUHUX
MexHO02I.

T'omosHicmb guxkopucmogysamu cy4acHi memoou i MexHono2ii
HAYKO0BOI KOMYHIKaYii 0epicagHo0 ma iHO3eMHOK MOBAMU.
Bonooinnsa nHasuuxamu misicocobucmicHol 63aemMo0ii, 20mMo6HICMb
opamu  yuacme 'y pobomi  YKpAIHCbKUX |  MINCHAPOOHUX
O00CTIOHUYBKUX KONeKMUBI8 OJisl SUPIULEHHS HAYKOBUX [ HAYKOBO-
0C8IMHIX 3a80aHb.

30amuicmy  naamyeamu ma eupiulyeamu 3a60aHHA  GIACHO20
npoghecilinoeo i 0coOOUCMICHO20 PO3GUMKY.

Hompumanus emuyHux npuHyunie i cmamoapmie noeeoinKu
HAYKOBYSI.

30amuicmby  O6pamu  yuacmev Y HAYKOBUX OUCKYCIAX U000
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OMpUMAHUX — pe3yibmamie  00CHiodcenb 1 ix
sHauywocmi 015 cghepu QizuuHoOi Kyibmypu i cnopmy.
30amuicmvb momusgysamu ar00ell ma pyxamucsi 00 CRilbHOI Memu.

Npakmu4Hoi

ITepenymosu, o
MaroTh OyTH BUKOHaHI
3n100yBa4yaMu BHUIIO1
OCBITH 117151 0OpaHHs
HaBYaAJIbHOI1
JTUCIUIUTIHU

Yeniwne onanysannsa nasuanvhumu OUCYuniiHamu Ha
nepmomMy (0akalaBpCbKOMY) PpIBHI BHUIIOI  OCBITH:
“IcTopis Ykpainu™.

Hassa kadenpu, 1o
BUKJIAJIa€ HABYAJIbHY
IUCIUILTIHA

COYIANbHO-2YMAHIMAPHUX OUCYUNTITH

I1Ib HaykoBo-
[I€aroriyHoro
IpaliBHUKA, SKUN
BUKJIa/Ia€ HABYATbHY
JUCITUATUTIHY

CapakyH Jlapuca IleTpiBHa

Pimenns HaykoBo-
METOJIMYHOT pajn
YHIBEPCUTETY TPO
BKJIFOUEHHS HaBYAJIbHO1
NUCIUIUIIHA 10
KaTaJiory BUOIPKOBHX
JTUCIIUIUIIH
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